Principles of Marketing Test 2 Review  3rd ed Chapters 6,7,9,10,11,17,18  4th ed 7,8,10,11,12,19,20

Chapter 6 3rd ed


Business Marketing
Chapter 7 4th ed



What is Business Marketing?


(6 ques)


Business Marketing on the Internet





Types of Demand in Business Markets





How are Business Markets are different from Consumer Markets?





Types of Business Products and Buy Classes





Business Buying Behavior

Chapter 7 3rd ed


Segmenting and Targeting Markets

Chapter 8 4th ed


Types of Market Segmentation


(6 questions)

Why Practice Market Segmentation?





Criteria for Evaluating a Segment





Bases for Segmenting Consumer & Business Markets





Steps in Segmenting a Market





Selecting Target Markets





Positioning

Chapter 9 3rd ed


Product Concepts
Chapter 10 4th ed


Types of Consumer Products


(5 questions)

Product Items, Lines, and Mixes





Branding





Packaging





Global Issues in Branding and Packaging





Product Warranties

Chapter 10 3rd ed


Developing and Managing Products
Chapter 11 4th ed


The New-Product Development Process


(4 questions)

International Issues 





The Spread of New Products





Product Life Cycle: Stick with Class notes

Chapter 11 3rd ed


Services and Nonprofit Organization Marketing

Chapter 12 4th ed


Why are services important?


(6 questions)

Compare, contrast how Services Differ from Goods





Quality





Relationship Marketing for Services





Nonprofit Organization Marketing

Chapter 17 3rd ed


Pricing Concepts
Chapter 19 4th ed


Importance of Price and Revenue


(5 questions)

The Demand Determinant of Price, Elasticities





Determinants of Price

                                                          Internet and pricing

Chapter 18 3rd ed


Setting the Right Price

Chapter 20 4th ed


How to Set a Price on a Product, Pricing Strategies


(5 questions

Legality, Ethics and Unfair Trade Practices





Tactics for Fine-Tuning the Base Price





Product Line Pricing

Sit in every other seat, bring a #2 pencil and a #882 Scantron.


