THE TAXONOMY
                                                                                                            MKT 3043.4

1. Market Delineation/Market Research: (wdef) 

A.
 Data

B. Target Market Identification / Characteristics: 

2. Purchase Motivation/consumer Behavior--(wdef) 

           A. Involvement: 

              1). High

                    a. related to self importance/self concept

                    b. perceived risk: financial/social

               2). Low--costs of external search outweigh the benefits

          B. EKB High Involvement Model

          C. EKB Low Involvement Model

3. Product Adjustment:   A. Form utility

                                        B.  Possession utility--price

                                        C.  Brand

                                        D.  Package

                                        E. Position--projected/perceived

4. Distribution--(wdef) 

5. Promotion--(wdef) voice of the firm

       A. 
Advertising:  non-personal, paid for, identified sponsor, uses mass media.

      
--Agency Cast of Characters

       B. 
Personal Selling: (w/def)

C. Sales Promotion: (w/def), S/P Targets & Techniques
                         

D. Public Relations: (w/def), PR Process/Techniques & Crisis PR 

E. Publicity: (w/def)

F. Direct Response (w/def)

G. Eight major media: TV, Radio, Newspaper, Magazine, Outdoor, Transit, Direct Mail, Digital

H. Formula Advertising:  1. Learning Theories:  repetition, reinforcement, meaning, contiguity, non-overt appeals

        2. Ad Execution Techniques

       I.    Analytical Guidelines for Advertising:  AGA’s

6. Transaction/Retailing:

7. Post-transaction --ensuring satisfaction

                               --servicing/living up to warranties, etc. 

8. Strategic Marketing Planning--(wdef)

