THE TAXONOMY
                                                                                                            MKT 3013.4

1. Market Delineation/Market Research: (wdef) 

A. Data: 1). Primary 

                2). Secondary 

                3). Exploratory 

                4). Conclusive 

                The Marketing Research Process

B. Target Market Identification / Characteristics: 

      1). "Marketing Myopia"--Levitt 

a. Creative Destruction 

b. Self-Deceiving Cycle 

              2). Segmentation: (wdef) 

                    Criteria: responsive/identifiable 

                                  substantial/accessible/stable

2. Purchase Motivation/consumer Behavior--(wdef) 

           A. Involvement: 

              1). High

                    a. related to self importance/self concept

                    b. perceived risk: financial/social

               2). Low--costs of external search outweigh the benefits

          B. EKB High Involvement Model

          C. EKB Low Involvement Model

3. Product Adjustment:   A. Form utility

                                        B.  Possession utility--price

                                        C.  Brand

                                        D.  Package: Visibility/Information

                                                               Emotional Appeal/Workability

                                        E. Position--projected/perceived

4. Distribution--(wdef) mgt of time and place utility

A. Players: Manufacturer 

                     Wholesaler: Merchant Middlemen or Brokers/Agents

                                     Retailer

               B. Principle of Minimum Total Transactions/ Contactual Efficiency

               C. Wholesaling/Logistical Functions: Selling, Sorting, Transportation, Storage

                                                                             Scheduling, Trafficking                                                                                                                                                    

               D. Design: Administered/Contractual/Corporate: integration

5. Promotion--(wdef) voice of the firm

       A. Advertising 
                        < -------E. Public Relations

       B. Personal Selling

       C. Sales Promotion
                         Limbo:F. Publicity

       D. Direct Response


       G. Eight major media: TV, Radio, Newspaper, Magazine, Outdoor, Transit, Direct Mail, Digital

6. Transaction/Retailing:

       A. Location Analysis

       B. Merchandising

       C. Layout and Design

       D. Servicing:
warranties/guarantees/delivery/installation/credit/layaway

7. Post-transaction --ensuring satisfaction

                               --servicing/living up to warranties, etc. 

8. Strategic Marketing Planning--(wdef)

