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1.  Market Delineation/Market Research: (wdef)


A.  Data:

1). Primary

2). Secondary


3). Exploratory

4). Conclusive

The Marketing Research Process

B. Target Market Identification/Characteristics: 

 1). "Marketing Myopia"--Levitt

 2). Creative Destruction

 3).  Self-Deceiving Cycle

C.  Segmentation--(wdef, heterogeneous into homogeneous)

                               Criteria:






--responsive






--identifiable






--substantial






--accessible






--stable

2.  Purchase Motivation/Consumer Behavior--(wdef)

A.  Involvement:

1). High

a. related to self importance/self concept

b. perceived risk

--financial

--social

 2). Low--costs of external search outweigh the benefits

B.  EKB High Involvement Model

C.  EKB Low Involvement Model

3. Product Adjustment:

A.  Form utility

B.  Price 

C.  Brand

D.  Package:  VIEW—visibility, information, emotional appeal, workability

E.  Position--projected/perceived 

4.  Distribution--(wdef)

5.  Promotion/Communication--(wdef)

6.  Transaction/Retailing:--(wdef)

            --warranties/guarantees --delivery/installation --credit/layaway

7. Post-transaction Activities –(wdef:  ensuring satisfaction)

                                           --servicing



       --living up to warranties, etc.

8.  Strategic Marketing Planning--(wdef)

